Database fields

· Name: full name of organization and acronym, where appropriate.

· URL: Website address of the organization. Hyperlink format.

· E-mail: e-mail address of the organization.

· Telephone
· Fax
· Address: Postal address of the central offices of the organization and/or P O Box number, and comarca (district).

· Territory: geographical region of the organization (offices or activity). Closed list of categories: Andorra, Catalonia, French Roussillon, Franja de Ponent, Balearic Islands, Alguer, Community of Valencia and the Catalan-speaking territories.

· Territorial scope: the organization’s territorial area of activity. Closed list of categories: local/”comarcal”, regional, national and international.

· Description: typology of the organization, based on its aims and activities. Closed list of categories: linguistic association (organizations focusing exclusively on the defence and promotion of the language), cultural association (organizations focusing on diverse cultural aspects that are not exclusively linguistic), professional association (organizations in place to defend professional interests), study association (organizations focusing mainly on research and the preparation and edition of studies), and an others category in case organizations that do not fit into any of the above categories are added in the future.

· Scope: area in which the organization works for the defence and promotion of the language. Closed list of categories: general, teaching, organizations, mass media, artistic, labelling, new technologies and an others category.
· Year of establishment of the organization

· Number of members:FORMTEXTO number of people affiliated to the organization, or – in certain cases – the number of organizations that make up the platform or federation.

· Local offices: list of the organization’s local offices.

· Institutional subsidy: proportion of the organization’s total financing made up by subsidies from public institutions. Closed list of categories: none, less than 25%, between 25% and 50%, over 50%.

· Aims: list of the association’s general (and specific, where appropriate) aims or goals.

· Activities and campaigns: list and description of the organization’s political, social or cultural activity and the most important campaigns that it has carried out.

· Context: Here, the organization indicates: which platforms it belongs to or which organizations make up this platform; its relations with other associations or organisations; the sociocultural organizations or other linguistic organizations with which it collaborates most frequently; its involvement in the areas in which it collaborates with other linguistic organizations, and all that refers to the organization’s situation as regards associations in general.

· Mass media: number of press articles, opinion articles and interviews found in reference to the organization’s linguistic activism; themes of the articles and the name of the publications in which they appeared.

